
 

 

Welcome remarks: Richard Grenville, Port Authority of Kansas City 

Presiding: Aimee Andres, Executive Director of Inland Rivers, Ports & Terminals 

 
Attending: 

 
Cindy Cutrera, Morgan City Harbor & Terminals Dist. 
Richard Greenville, Port Authority of Kansas City 

Lucy Fletcher, AGRIServices of Brunswick 
Steve Engemann, Hermann Sand & Gravel, Inc. 
Terry Bangert, Gateway Dredging and Contracting 
Rich Diffley, Lange-Stegmann Company,  
Jon Nieman, Midwest Foundation 
Steve Taylor, Oakley’s Port 33 
Jacqueline Qualizza, Association Insurance Services 
Brad Johnson, Bulk Storage 
Tom Thee, Jacob Engineering 
Patricia Shannon, Road Rage Fuel Booster 
Bryan Ross, Missouri DOT 
Rick Barbee, SCF Marine 

Karen Rouse, DNR 
Dan Engemann, Coalition to Protect the Missouri River 
Heather Ervin, The Waterways Journal 
Aimee Andres, Executive Director, Inland Rivers, Ports & Terminals, Inc. 
Ada Perez, Administrative Assistant, Inland Rivers, Ports, & Terminals, Inc. 
 

 



 
 

 
 
IRPT Basin Meeting Agenda: 

I. Welcome remarks 
 

II. Introductions 
 

III. New Members 
a. Randall Firmin, Bedford Technology 

b. Tom Venable, Basin Commerce 
c. Andrew Luttrell, Ingram Barge 
d. Jackie Qualizza, Association Insurance Services (AIS) 
e. Jim Rumford, Belzona 
f. Thomas Montgomery, Inland Rivers HR 

 
IV. IRPT Updates 

a. Membership Directories 
b. Website Overhaul 

• Member Login 

• Career Opportunities 
• Legislation 
• Funding Opportunities 

c. Missouri River News 
d. Webinar Series 

• October 3rd: Basin Commerce 
• December 5th: Port/Terminal Tariffs 

e. New Inland Port Executive Curriculum 
f. IRPT’s Washington trip 

• Legislative Visits 
• Legislative Briefing 
• Special Meetings: 

• White House 

• Department of Transportation 
• Maritime Administration 

g. IRPT’s 2018 Annual Conference 
 

V. 2018 Navigators Meeting: 
a. Save the Date: February 14 (reception on 13th) 
b. Topics at meeting: 

• USACE smartphone app 
• Suggestions? 

 
VI.     Port / Terminal Updates 
 

VII. Business Development and Basin Marketing Strategy 
 

VIII. Additional Discussion 


